a new era of Al Powering

KNOWLEDGE MANAGEMENT
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Unstructured Knowledge Everywhere
Finding Answers is Time Consuming
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Consumer Advisor
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Knowledge Mismanaged
Bad For Customers, Advisors, Brands, & Self Service

Consumer

Advisors

® Inability to Self-Serve ® Manually Navigate Multiple Environments
® Poor SEO Results ® Wrong / Outdated Info
* Wrong / Outdated Info ~

® No Integration Into Advisor / Desktop

o E P
VAl — — it .
g5 | Tgsy EEy =
8- 8o |F o Ly
m H ’55 s (=2 E = — 9\
nllnn il e (= El — ‘oﬂ_ﬂ,
PN = J:;‘ ESQUE | E - ;
2 o=/ | & — W =
O \_‘,J e / .,:“
e 2= g _ 2
=2 =288 E :
PDF / Literature Share CRM Content
Point Knowledge Management

Systems



Meet Customers where they choose

A very Personal Experience




Inspect what you can Expect
Return on: Investment nships - Information
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’ / ~ Empower Trust with Unified
KNOWLEDGE

Self Service meet customers where they
prefer to self serve

Build protection for your data & brand with
robust access controls and guardrails.

Orchestrate Knowledge is not static!
Repurpose people with new skills.




Empower Productivity with Advanced

AGEN

experiences
where Al and human agents
collaborate.

Al agents







Major UK
BANK

Re-factoring

Knowledge
Inline with
Regulatory
Changes

Compliance
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Proactive
Knowledge
Delivered

Reducing
Internal
Shrinkage

CORPORATION

Selfcare
increased by
23%

SEO Friendly
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Thank You

NICE -+
Make
experiences
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